
A business page that only posts about products for sale and projects they 

are working on is focused on the business… not the people. In order to 

increase engagement, gain followers & impact sales an entrepreneur 

should talk about topics a potential client finds important. The scary 

thing for a lot of  people is that they may not be business-specific! You 

know your business – after all you are the expert at it, right? Most social 

media gurus say you should post at least daily, even up to 3 times a day. 

So, how do you fill up all those days?! Even with a plethora of  products 

eventually the time will come when you run out of  things to say. 

This month Creative Composition will help give you the tools to revive 

your page, inspire those creative juices and even give evergreen content to 

save you some time when things are busy. 



Welcome to the best starting grounds for your revival! 

Every month you will have access to an effective plan to 

help you work smarter, not harder. Creative 

Composition is here to give you the tools to take away a 

little of  that mental stress. From captions & 

complimentary images to inspiration and content ideas 

- we are here to save you time & get you back to what 

really matters – your life! Each months action plan is 

released in a straight-forward and easy to understand 

way so that you can implement what works for you. 

With all of  the algorithm changes over the years 

Facebook organic reach for small businesses gets a little 

more complicated. But that does not mean that you 

should throw your hands up and walk away from such a 

valuable resource. Social media is still one of  the top 

ways you can reach a market. It just takes a little work.

This month we will look at reviving your Facebook 

page. After taking a poll of  100+ small business owners 

the number one issue for business Facebook pages is 

that they are not getting engagement that they want. 

Upon review of  several of  these pages the issue became 

clear… none of  them were offering consistent, creative, 

client-driven content. Expecting people to be as 

passionate about your work is unrealistic… they have to 

see the value it brings back to them.

The first step is having consistent & valuable content. 

The second is offering followers something no one else 

can offer… and that’s YOU. Together, this month we 

will revive your brand through daily posts that may be 

creative new concepts & help connect you with current 

followers! Focus on creating enough action so that new 

followers will be interested in seeing you in their feed. 

Dedicate yourself  to creating online content at least 

once a week. Pour into your customers. Connect with 

your followers. Engage on behalf  of  the awesome 

content you created. Your audience will love your 

business for it. Oak & Ivy Creative Composition is here 

to help through this newsletter & our group.



dayONE

What says turning a new 

leaf like a great new 

profile picture - OF YOU.

Remember... your 

followers & clientele want 

to see who you are, what 

you stand for in additional 

to what you sell. Build 

that personal relationship 

with them!

It starts with showing 

them your beautiful self.

dayTWO

Post about YOUR 

business.

This is a great 

opportunity to share a 

little bit about why you 

love what you do or how 

you got here. Storytelling 

is a powerful tool.

Need help... try starting 

with "Once upon a time"

TIP: Make sure you post a 

video or photo with it!

dayTHREE

Check in somewhere (not 

sure how to do that? ask!).

Is there a favorite local 

must-eat? A trendy cafe? 

A cool museum or 

landmark? Check in & 

give your audience an 

opportunity to bond over 

the shared love for that 

turtle ice cream must 

have. This helps you 

connect with other 

businesses and opens the 

doors for possible collabs.

dayFOUR

Link a helpful blog post 

you have either written or 

someone else has that you 

think your followers 

would find value in. 

Example: If you are a 

photographer, share a blog 

about how to piece 

together summer photo 

outfit ideas... 

Cosmetologists, link up 

with a blog on the latest 

new cuts for spring.

dayFIVE

Have a pet? Post a photo 

of it. 

People loooove fur babies 

so you should show them 

off – bonus points if they 

are doing something cute. 

Share a story about the 

day you brought them 

home or why they are 

special to you.

No pets? Tell everyone 

what kind of pet you 

would like to have & why.

daySIX

It has been a long week! 

Share how you are feeling. 

(((You know the little 

happy face at the bottom 

of your posty space))).

As you write a status, 

update about your 

weekend plans, or your 

accomplishments this 

week… add some feeling 

to it! Make it interesting.

daySEVEN

Change your cover photo 

to highlight something.

Have an amazing new sale 

or offer? Make it in to a 

cover. If not just refresh 

the look for this season.

Give them a reason to 

keep coming back & see 

what is new.

What is the saying? 

Insanity is doing the same thing over & over and expecting a different result.

You cannot keep doin' what you are doin' if  it ain't workin'! 

And one of  the biggest mistakes I see small business owners do with their social media pages 

is making it all about the work. All about what they are selling. It’s easy (and comfortable) to 

hide behind your work, but doing so isn’t helping you create true connections online. And 

those connections are what make you special, make you the one they want to follow and make 

you the one they think of  when they are ready to buy. It’s important to show more aspects of  

YOU than just your business, people have to first know, like, and trust you before they will 

ever consider buying from you.

Work through each day of  the below. This is NOT meant to be your only posts... this is 

meant to increase your content, increase your flow & supplement what you are already doing. 

This is how you bring the personal in to your bid'ness & create those connections.

Facebook is based on 

interest, not intent. 

Not every update you 

send out on your 

Facebook page should 

be promotional. 

Rather, 80% of your 

updates should be 

social. Otherwise, 

users won’t hesitate in 

clicking the unlike 

button on your page 

(it’s just a click away).



dayEIGHT

Share a post from another 

Facebook Business Page & 

write a sentence or two 

about why you are 

highlighting them!

Share the love! This can 

be key to becoming a 

resource for your 

followers! You can use this 

to spotlight someone or 

something that you think 

your followers will really 

enjoy or you can highlight 

a person that inspires you, 

a business or non-profit 

that empowers you. A 

helpful resource. Share 

that social love.

dayNINE

Introduce yourself or if 

you did this with your 

post last week - highlight 

a family member/friend 

that inspires you.

Remember as you grow 

not everyone will know 

exactly who you are! The 

way YOU can stand out is 

by talking about your 

passion, your business, 

you! And doing it often so 

that they can connect to 

you in a more personal 

way. Why? - because we 

tend to go to the people 

we connect with when 

they are selling something 

we want/need.

dayTEN

The only thing people 

love more than kittens 

wearing mitten videos is 

sharing their advice & 

opinions. 

Some of my best 

engagement can come 

from posts asking advice 

about the best book to 

read or who wins between 

m&ms vs reeses pieces. 

Put your head in the mind 

of your readers & think... 

what would they care 

most about that falls in 

line with your 

brand/personality?

dayELEVEN

Today is easy breezy - Pin 

the most popular post you 

had in the previous week 

& share it to your own 

personal Facebook profile.

* Make sure you share 

with intent - say 

something about it to 

drive your friends to want 

to be followers. Just 

sharing a post without 

putting a message behind 

it is worth far less.

dayTHIRTEEN

Give your audience unique 

access to you that they 

cannot get anywhere else.

Post a photo of video of a 

place they do not have 

access to... like your studio, 

or your prop 

shelves/product storage, 

your supply room, your 

workshop, your favorite spot 

to sit back and relax from a 

busy work week etc.

A behind the scenes glimpse 

of a private area in your life 

& in your work.

dayFOURTEEN

Interview someone your 

audience would

love, learn from, or get 

value from! Send them 3-5 

questions that your 

followers would find 

interesting. Be sure to 

post a photo of the person 

& link their Facebook 

page or business if 

available. This is a great 

opportunity to collaborate 

with other businesses & 

grow relationships. 

For example - a wedding 

photographer can reach 

out to a florist & get some 

tips for preserving the 

bridal bouquet. An 

essential oils distributor 

could interview someone 

who specializes in 

meditation & how the 

combo can be beneficial to 

lowering anxiety.

dayTWELVE

Ask questions or post an 

ad using a preferred 

audience to see if it is 

working how you hoped!

Preferred audience posts 

are tricky business. You 

want to narrow down 

your results as much as 

you can without limiting 

the reach too much. 

Example: A newborn 

photographer could select 

new moms, with over a 

certain household income 

within a certain radius to 

the studio. 

dayFIFTEEN

Check in somewhere new 

Just like last week, this is 

an opportunity to help 

grow your reach and open 

the doors to a possible 

collaboration. 

Check in & give your 

followers a 

recommendation, an inside 

look at things you like. 

Check-ins can be used in 

some really great & 

creative ways.



daySIXTEEN

Have a personal Mantra? 

Share it. Ask others to 

share theirs. 

Some of my favs:

“Be The Change.”

“Success is not the key to 

happiness. Happiness is 

the key to success.”

“My life is special. I live 

my truth. I nuture my 

spirit. I celebrate me.”

daySEVENTEEN

Simple fill in the blank!

Make a simple prompt for 

your followers to answer! 

Make it easy for people to 

engage. Create your own 

or let one of the below 

inspire you:

"As a child, I always 

thought I wanted to be a 

_________!"

"When I get the chance to 

nap, I find that _______ 

minutes works best for 

me."

"My favorite kind of ice 

cream is ________!"

dayEIGHTEEN

Link a helpful blog post 

you have either written or 

someone else has that you 

think your followers 

would find value in. 

Example: If you are a 

photographer, share a blog 

about how to piece 

together summer photo 

outfit ideas... 

Cosmetologists, link up 

with a blog on the latest 

new cuts for spring.

* Each of these ideas are 

not one & done. Use them 

multiple times to see what 

works best!

dayTWENTY

Change your profile picture. 

Did you know that personal 

photos can have some of the 

best reach if you have built 

up your relationships 

online?

Remember... your followers 

& clientele want to see who 

you are, what you stand for 

in additional to what you 

sell. Build that personal 

relationship with them!

It starts with showing them 

your beautiful self

dayTWENTYONE

Facebook Live.

Don't freak - you can do 

this!

Need some great 

Facebook Live ideas?! 

Check out this month’s 

bonus material loaded on 

the 15th. 

dayNINETEEN

Post a day in the life 

series! Let people know 

what your day usually 

looks like!

This helps them 

understand both how hard 

you work & how much 

you love what you do.

It helps them get to know 

you and build a 

relationship with you. 

Every connection we can 

make helps our business 

grow. 

dayTWENTYTWO

Check in somewhere new 

Just like last week, this is 

an opportunity to help 

grow your reach and open 

the doors to a possible 

collaboration. 

Check in & give your 

followers a 

recommendation, an inside 

look at things you like. 

Check-ins can be used in 

some really great & 

creative ways.

dayTWENTYTHREE

Change your cover photo 

to highlight something.

Have an amazing new sale 

or offer? Make it in to a 

cover. If not just refresh 

the look for this season.

Give them a reason to 

keep coming back & see 

what is new.

Still running the same 

special? Change the look 

to refresh and remind 

your followers that it is 

going on!



dayTWENTYFOUR

Ask questions or post an 

ad using a preferred 

audience different than 

what you used before to 

see if it is working better 

or worse than your 

previous post!

Preferred audience posts 

are tricky business. You 

want to narrow down 

your results as much as 

you can without limiting 

the reach too much. 

Example: A newborn 

photographer could select 

new moms, with over a 

certain household income 

within a certain radius to 

the studio. 

dayTWENTYFIVE

Share a favorite quote and 

what it means to you!

You can even ask people 

what some of their 

favorite quotes about a 

particular subject are. Ask 

them to inspire you for 

some big event coming up! 

Bonus points if you turn it 

in to a slideshow or video 

to help get that extra 

reach. 

dayTWENTYSEVEN

Update your status outside 

of normal hours and see if 

you get additional 

responses! 

Did you know in your 

insights you can see the time 

blocks that your followers 

are mostly online and 

active? Use that for your 

advantage! Try updating 

outside those hours and see 

what a difference it can 

make.

dayTWENTYEIGHT

Share a post from another 

Facebook Business Page & 

write a sentence or two 

about why you are 

highlighting them!

Share the love! This can 

be key to becoming a 

resource for your 

followers! You can use 

this to spotlight someone 

or something that you 

think your followers will 

really enjoy or you can 

highlight a person that 

inspires you, a business or 

non-profit that empowers 

you. A helpful resource. 

Share that social love.

dayTWENTYSIX

Pin the most popular post 

you had in the previous 

week & share it to your 

own personal Facebook 

profile.

* Make sure you share 

with intent - say 

something about it to 

drive your friends to want 

to be followers. Just 

sharing a post without 

putting a message behind 

it is worth far less.

dayTWENTYNINE

Simple fill in the blank!

Make a simple prompt for 

your followers to answer! 

Make it easy for people to 

engage. Create your own 

or let one of the below 

inspire you:

"As a child, I always 

thought I wanted to be a 

_________!"

"When I get the chance to 

nap, I find that _______ 

minutes works best for 

me."

"My favorite kind of ice 

cream is ________!"

dayTHIRTY

Share a personal story! (A 

professional personal 

story of course.)

Keep it within your 

comfort zone & think 

about what you think 

people might find 

interesting. 

Remember even if you do 

not receive much 

engagement this go 

around, you can later on 

with other material. 

Never give up – evolve.

dayTHIRTYONE

Share something exciting 

happening next month 

with a teaser!

Got a great new product 

launching? Starting a blog 

or a collab event?! 

Post about it. Tell people 

why they need to be a part 

of it even. Build it up.



BLAH BLAH BLAH ETC ETC

FROM ME TO YOU
When you look through all of the 

business groups they all say it is 

not worth it... They doubt that 

you can succeed… because they 

couldn’t. And just because they 

couldn’t does not mean that you 

cant. For every person who fails –

it leads room for you to succeed. 

And this little

ditty from 

The Power of  Positive 

Leadership… I could not have 

said it any better so why try.

“No matter what anyone says, just 

show up and do the work. 

If they praise you, show 

up and do the work. If they 

criticize you, show up and do the 

work. If no one even notices you, 

show up and do the work. Just 

keep showing up, doing the work, 

leading the way. Lead up with 

passion. Fuel up with 

optimism. Have faith. 

Power up with love. 

Maintain hope. Be stubborn. 

Fight the good fight. Refuse to 

give up. Ignore the critics. 

Believe the impossible. Show up. 

Do the work. You’ll be glad you 

did. True grit leads to true 

success.” XO   elisabeth


